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The outstanding elegance of Daphne, part of the
Luxury bathroom furniture collection, finds its
inspiration in the grace and exquisite craftsmanship
of the Art Deco movement. Characterised by a high
degree of modularity, Daphne is available in a number
of different sizes, textures and finishes: gloss and
matt lacquers, glass and - most recently - a selection
of decorative mirror coatings. Vanities and matching
tall units can be either wall-hung or floor-standing with
the latter offering a choice of co-ordinating feet and
handles. Daphne’s majestic personality is perfectly
captured in its fine detail such as the drawers
which boast a cushioned closing system and inner
dividers lined in sumptuous burgundy flocked velvet.

[ononHeHvem K aneraHTHOCTU YOPM, BAOXHOBMEHHbLIX
N3bICKAHHOCTBID U 9K3eCTEeHLManbHOCTbIO CTUns ApT-
[leko, aBngeTca WMpoKas BapuaHTUBHOCTb pa3MepHOMn
nuHevikn anemeHToB. [peanaraetca 6Gonblioi BblIGOp
moaynen pasnuyHON ANMHbI C BO3MOXHOCTBIO BblGopa
LUIMPOKON rammbl OTAENOK: NaknupoBaHHas rmsHUeBas u
MaToBasl, CTEKNSAHHAsA, B COOTBETCBMU C TOHANbHOCTbLIO
LBeTa naka BHyTPeHHen Yyactn Mebenu, a Takke HOBblE
[AeKopaTUBHbIE CTEKNAHHbIE OTAENOYHble naHenn. Mebenb
n3 konnekumn Daphne mMoxeT ObiTb Kak NOABECHOW, Tak
1 HanonbHoW, 6oraTto yKkpaleHHOW coYeTaHUeM py4ek U
HOXeK C 0OQMHAKOBbIM FEOMETPUYECKUM PUCYHKOM. CTUMb K
NPOAYMaHHOCTb B A€TansX, BOT OCHOBHAS XxapakTepucTuka
OaHHOW KOMMEeKUUU: BHYTPEHHUE SLLUKK, OCHALLEHHble
AOBOAYMKAMM, MO 3anpocy MoryT OblTb [OOMOSHEHSI
BHYTPEHHWMM NTOTKaMM AN XpaHEHWUS pasnnyYHbIX MEMKNX
npuYHagnexHocTen, obTAHyTbIE BEMOpoM LBeTa 60opao.

LUXURY BATHROOM




DECORATIVE
GLASS FINISHES

Textural & Tactile

The desire to create unique and highly memorable design schemes has
led to the demand for new finishes that convey a sense of opulence and
exclusivity. As such, Oasis studio — the R&D division of the company —
has created a series of exquisite and innovative new finishes for Daphne.
These comprise glass featuring the application of fabrics and polymer
coatings in various tones and decorative styles with the aim of bringing
an elegant and ethereal quality to the various vanity compositions. These
are complemented by an extensive range of accessories and matching
items in decorative glass and precious metals: wall cupboards, mirrors
with glass profiles, lamps, towel-holders, taps and sanitaryware all
boasting harmonising finishes and colours. Additional dramatic effect
is provided thanks to a selection of striking wall and floor coverings.

B >xenaHum cosgaTb YHUKANbHY 1 He3abbiBaeMyo aTMocdepy poXKaaeTCs
HeobXOAMMOCTb HOBBLIX OTAENOK, KOTOpble NpMaalT  3neraHTHOCTM
N pockowHocTn uHTepbepy. Otameny Oasis Studio, 3aHumatowemycs
nccnenoBaHNAMM U pasBMTUEM KOMMAHUW, yAanochb BOMMNOTUTb B XXU3Hb
caMble U3SLLHbIE U MHHOBATMBHbIE W3-HUX: COMETAHME CTEeKMNa W TKaHu
PasnnyHbIX TUMNOB, LIBETOB M PUCYHKOB NPUAAET NErKOCTb U U3bICKAHHOCTb
Bcen mebenbHow komnoanuun. OBCTaHOBKY OOMOMHSAKT MHOTOYUCIIEHHbIE
akceccyapbl W MNpeaMeTbl MHTEpbepa W3 CTeKna W AparoueHHbIX
METarNoB: KOMOHHbI, 3epKana ¢ CTEKNSAHHbIMU NPOUISMU, CBETUIBHUKN,
aepxatenu ansi nonoTeHel, CMecMTenn n caHTexHuka. Kaxgpin anemeHT
COYeTaeTCs He TONbKO Mexay cobom no LBETY, HO TaKKe C OTAENKOW
HamnonbHOrO M HACTEHHOrO MOKPbITMSA, co3faBasi 3PMEKT «Kak B KMHOY.
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PERSONALISATION

A wide choice af countertop washbasins
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C HayanaBOCbMUAECATLIX 40 HACTOAWMX AHEN , Bnarogaps HEKOTOPbLIM
apxuTekTopam, KOTOpble MPOEKTMPOBaNM BaHHbIE KOMHATbl B
06LLeCTBEHHbIX MECTaX, KOTOPbIE BOLLSW B UCTOPUIO, BAHHas KOMHaTa
BbllUf1Ia U3 3anpeTHOM 30Hbl, B KOTOPOW OHa Oblna orpaHunyeHa Ao
cemmgecdaTblX, M cTana 3aHumaTtb 6onee BaxHOe MeCTO B [OME.
N3 mecTa, npegHasHa4YeHHOro Ans BaXKHbIX M ObICTPbIX (DYHKUMA,
BaHHAsi KOMHaTa npeBpatunacb B HACTOSALWYI KOMHATy, C
OonblUuen nnowjagblo, W HakoHel, cTana MOMHOLEHHOW 30HOMN,
rae [OumsaiH uHTepbepa M apxuTekTypa cTtana 6Gonee BaxHOW.

KnneHTtol ctanu 6Gonee TtpeboBaTtenbHbl W BbIAEMSIOT BaXHble
BrompKeTbl HA MeEBNMPOBKY BaHHOW KOMHATbl, HEOTBEMIIEMYIO YacTb
An3arHa nHTepbepa. B BaHHOM KOMHaTe, eCTeCTBEHHO, BO3HUKAIOT
HEKOTOpble BaXHble MpPobnemMbl M3-3a TEXHWYECKUX aCreKToB,;
OOHAKO 3TO He MeluaeT BbIGOpY CMOXHBLIX U AOPOrMX MaTtepuarnos M
OTAENOK, YacTo KOOPAMHMPYEMbIX C 06LLen obcTaHOBKOM foma, Ans
NOJSTHOrO COrNacoBaHHOIO B3rnsaa BNAOTb 4O MenbYanllnX AeTanen.

Onsa Ttex, kto nobut ctunb «Salle de bain», BOOXHOBMNEHHbIN Art
Déco, oueHb BaxHbl SpKMe LBeTa W AparoueHHble MaTtepuanbl
, Hanpumep, Mpamop pasHbiXx Mopod. 3aTeM [MsHUEBbIe faku
C  pasfuuyHbiMW  MOBEPXHOCTHBIMW  TEKCTypamu,  Hanpumep
«cannettate» unn «diamantate», B codeTaHuM C gparoueHHbIMK

MeTannamu, 300TOM, GpoH3oi,c MaTOBOW OTOENKOMN,
aHTUKBAPHOW,NMONMPOBAHHON UMW  XPOMWPOBAHHOW, [ANS  SPKOro
YyepHo-6enoro KOHTpacTa, rnpov3BoasALLero BnevatneHue.

Ansa Tex, KTo NbuT nNpeactaBnsaTe BaHHY KOMHATy C OCOBEHHOW
POCKOLLILIO, Npeanaraem 3epkanbHoe cTekno MypaHo,nokpbiBatoLlee
CTBOPKM W NMOBEPXHOCTW MeBEnn,MOMHOCTBLIO BbINONEHEHHOE BPYYHYHO
C NPO3pPaYHOMN UM YEePHOW OKpackou. Takas 0bcTaHOBKa conocTaBnmMa
AparoueHHbIMUKaMHAMM, CHPE3BbIYaNHON3bICKaHHOMOTAENKOW; MeTan bl
MOABEPralTCa OLMHKOBaHHON 00paboTke, BO M3GEXaHUM OKUCNEHMS.

«Salle de bain» - 3T0 BaHHble KOMHATbl BalLUMX CHOB, [ae
Kaxgas  ManeHbkas  geTanb  CMpOeKTMpoBaHa  Tak,  YToObI
FAPMOHMYHO  coveTatbCd C  OOWWMM  AM3aiiHOM,4YepesBblvanHo
cueHorpacuyeckme, odeHb 3QPEKTHbIE, KaKk CbeMOYHasd nnoLLagka.

From the beginning of the 1980s to more recent times, thanks also to certain
architects who have been responsible for designing iconic bathrooms for
public spaces, the bathroom has emerged from the sidelined environment

it was up until the ‘60s to occupy an ever more important place within the ((
home. From a space set aside for fleeting visits and essential functions, it has
now assumed the status of a proper room, an area for well-being, with ever

larger dimensions and where interior design has gained an extra significance.

Interior designers and architects service an ever more demanding clientéele who

assign notable budgets to the furnishing of this room as an integral part of the ))
overall design scheme. Decorating a bathroom naturally presents challenges
largely due toits technical dimension; however, thisinnoway hinders the array of

luxury materials and fine finishes available which are often coordinated down to
the finest detail to merge seamlessly with the décor of the residence as awhole.

For those who favour an Art Déco inspired “Salle de bain”, bold colours and
precious materials are de rigueur as are characteristic Art Déco themes. These
include marbles with specific veinings and high gloss lacquers with various

surface textures e.g. “ribbed” or “diamond cut” which can be married with
precious metals such as gold and bronze in a choice of brushed, antiqued,
glossy finishes or even chrome for a visually striking black/white contrast.

For those who opt for the highest luxury, there are the Murano glass creations
whose fronts, sides and tops are in an exquisite mirrored finish, fashioned BAT H RO O M S A RE
entirely by hand. Such models can feature “ribbed” detail and are available
in clear mirror or lacquered black mirror finish making them comparable

to pieces of jewellery in their finery and craftsmanship. The metals used I EM TI I

are all subjected to galvanic treatments to prevent oxidisation over time. N A N
“Salle de bain” type bathrooms are dream environments in which

even the smallest of details are planned to perfection to merge F LA \/ O l l R AN D

harmoniously into the overall design scheme. As such they are very
“cinematic” in flavour, offering high-impact and dramatic grandeur.

They are “showcase” bathrooms, which invoke great pride in their S ( : O P E
owners and which can provide the defining touch to hotels of distinction.
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A TOUCH
OF CLASS

Precious marbles, rich textures, gold details

and black lacquered glass fo bring a new flavour
of contemporary elegance to the collection.
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WORLDWIDE TASTE

High level of design fto satisfy

all customers’ requirements
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There is only one area of Italy where the air can blow in from foreign lands, that place is Friuli. And along with
that wind comes history, style and certain ways of thinking.

It is here that the story of Oasis began, the result of a refined and eclectic merging of different cultures,
civilisations, languages and cuisines often referred to around the world as “Italian style”.

Floriano Quaia opens his first carpentry workshop: a small studio where furniture is made with the aim of lasting
a lifetime.

Bernardo Quaia, son of Floriano, sets down the foundations of a company where the first pieces of decorative
furniture would later be developed.

Francesco, Bernardo’s son, builds a factory and creates - using his surname - an actual brand. Together with his
brother Floriano, he sets up Arredamenti Quaia.

Arredamenti Quaia participates in the Salone del Mobile, Milan for the very first time. The accompanying burst
of innovation marks a turning point for the company which sets its sights on ever broader horizons.

During the flurry of the Eighties, Francesco Quaia establishes the Oasis brand, branching out into the production
of bathroom furniture which thereafter becomes part of the company offer.

At the turn of the Millennium, an impetus of change, of fresh new ideas, sweeps through the company in the
form of the next generation, Francesco’s three children: Francesca, Federica and Lorenzo.

The eldest, Francesca, is the first to work alongside her father in the business and, as assuming responsibility for
the commercial direction of the company, is pivotal in steering it along the road to internationalisation.

2005 sees the setting up of the first international base for the company, in the city of Moscow. Warm and
harmonious Italian spirit meets the essence of regal Russia and the two succeed in winning one another over.

Second daughter Federica, having specialised in the worldwide branding of luxury goods, takes over all aspects of
image and communication within the company, thus assuming marketing and artistic control.

Third-born Lorenzo completes the transition to the fourth generation. Specialising in project research and
development as well as highly technical products, he becomes head of the technical production division.

'The Home line is completely revised and relaunched with the aim of offering, under the Oasis label, a complete
and coordinated luxury interiors package inspired by the language of cosmopolitan and contemporary style.

2013 sees monobrand flagship showrooms opening in both London and Hong Kong.

Oasis selects the historical and very famous Libreria Bocca in Galleria Vittorio Emanuele II in Milan, as the
exclusive location to display items from its collections, resulting in a coming together of two areas of Italian
supremacy: culture and style.

The principal aim of the company was to locate the best environment in which to showcase to the general public
their perhaps less conventional furniture items.

Oasis celebrates the opening of a new showroom, focused on luxury bathrooms and located in the heart of Milan.

During Salone del Mobile 2018, Oasis introduces the first issue of “Oasis World”, a publication that explores the
company’s iconic look and philosophy in the world markets.

At the same time, the Oasis brand is expanding its presence in the Chinese market with the opening of another
luxurious showroom in the vibrant city of Shanghai.

The company is a century-old family business characterised by courage, tradition and a strong identity.

It has market presence in more than 25 countries, the main ones being: Russia, China, Ukraine, the United
Kingdom, Germany, France, Switzerland, Belgium, India and the United States.

The Oasis production portfolio includes a wide range of furniture collections for the Home, the Bathroom and
the Contract industry for the construction of projects for both residential and professional purposes.

Ecnmu BeTpy-uyKe3eMUy B3fgyMaeTcss IONAcTh B JTa/mmio, TO y HEr0 eCTb TONbKO OfMH
eMMHCTBEHHBIT Iy Th - Yepe3 Ppuymit, 06/mactb Ha ceBepo-BocToke Vramit. Co BceX OCTaIbHBIX
CTOPOH IIyTh IIePeKPBIT AJIBIIAMIL, OHJI C/IVIIKOM BBICOKY, ¥ MICTPAJIIO VI CeBepHOIT Gope depe3
HUX He Tlepe6paThes.

UYepes 9T CBOeOOpasHBle BOPOTa, KOTOpble BCETfa OTKPHITHI, INPOHMKamM B Vlrtamuio,
IIepeMeLIVBsICh, He TOJIBKO BO3LYIIHbIE IIOTOKM, HO M MICTOPIYECKIte COOBITVLS, CTVIN, MAEH.
VIMeHHO 3pmech Hadanmach ycropusi Kommanmy Oasis, CTaBLIel pe3yIbTaTOM H3bICKAHHOTO
M 9KIEKTUYHOTO CVISHVSI PA3/MYHBIX KYABTYp, LMBMIM3ALNIL, SI3BIKOB M KyXOHb, 4acToO
Ha3bIBaEMOTO BO BCEM MUpe “UTAIbAHCKUM CTI/IEM .

®rnoprano Kyana OTKpbIBaeT CBOIO IEPBYI0 CTOLIPHYIO MAaCTEPCKYI0: HEOOMbLIYIO CTYAMIO, ITie
Henamyt Mebertb, KOTOpast JO/DKHA ObI/Ia CIy>KUTDb BCIO SKU3HD.

Beprappio Kyana, coii ®opnaHo, CTOUT y MCTOKOB 3aPOXKAEHIS KOMIIAHWM, Tfje BIIOCIECTBII
OynyT paspaboraHsl nepBble 00pasLibl AEKOPATUBHOI MeOerit.

Dpanyecko, cbiH bepHapio, CTPOUT 3aBOJ M1 CO37IaeT — IIOf CBOElT paMuIiel — MOfIMHHbII OpeHp.
Bumecre co cBoum 6parom Onopuano oH ocHOBbIBaeT koMmanuio Arredamenti Quaia.

Arredamenti Quaia BrepBble mpuHMMaeT y4acTie B MeOenbHOI BbicTaBke Salone del Mobile B
Munare. COpOBOXK/IAIOLNIT BBICTABKY B3PBIB MHHOBALVI CTAHOBUTCS IIOBOPOTHBIM ITYHKTOM
IUTSL KOMITAHII, KOTOPAsi CTABUT CBOEIT LE/bI0 PACIIMPSTH TOPUBOHTEL

Bo Bpems 6ypHbIx BochbMupecaTbix Ppandecko Kyana ocHoBbiBaeT Toprosyto Mapky Oasis, 1oz
KOTOpOIf Ha4JMHAET MPOM3BOAUTH MeOeb I BAHHBIX KOMHAT, KOTOPAsk BIIOCTEACTBUM CTAHET
OCHOBHBIM HaIpaB/IeHNeM POU3BOJICTBA KOMIIAHMIL.

Ha py6esxe ThICAYNETII CTYMYIOM [/l BE/IMKIX M3MEHEHMI I CBEKIIX Mieil CTAHOBUTCS PYIXOJ,
B KOMIIAHMIO CIIE[YIOLIEro MOKoneHusA ceMeiicTsa Kyama, a mmenHo Tpex pereit Ppanyecko:
®panuecky, Gefepuxn u Jlopenrio.

Crapiuast 1oub Ppanyecka IepBoit HaunmHaeT paboratb 60K 0 60K ¢ 0TIIOM. BCKOpe K Helt mepexoaut
PYKOBOJICTBO KOMMEPYECKOII CTOPOHON [IeATENTbHOCTI KOMITAaHIM.

ITox pykoBopcTBoM @PpaHdYeckym HadaT IIPOLECC PAsBUTHUA BHEIIHUX PHIHKOB KOMIIAHMU C
oTKpbITHeM odyca B Mockse. TerioTa ¥ rapMOHMYHOCTb MTAJIbSHCKOM AYLIM 3aBOEBBIBAET
cepyie apcTBeHHOIt Poccum.

Mnaguast gous Defeprka, KOTOpast MPHOOPena K TOMY BPeMEHH OIBIT PabOTHI C M3BECTHBIMI
MEXAYHAPONHBIMY MapKaMyl [IPeMIyM-K/Iacca, GepeT B CBOM PYKM BCe TO, YTO OTHOCUTCA K
MMIDKY KOMIIQHUY M KOMMYHUKALIVSIM, BBIIONHSA QYHKLMK apT-AUPEKTOPA U [UPEKTOpa IO
MapKeTVHTY.

C mpuxozom B xoMmanuio JlopeHrio, mnapmero 6para ®@pandeckn u Defepuxy, nepenada Aen
4eTBEPTOMY IIOKO/IeHIo cemelicTBa Kyana momHocTbo 3aBepieHa. Ero crenmanmsanms — Hay4Ho-
VICCTIEIOBATENbCKAS Pa3pabOTKa IPOEKTOB 1 BHICOKOTEXHOJIOTMYHBIX VM3JE/NIL, B KOMIAHMM OH
KypUpYeT TeXHIYeCKIe U IIPOMU3BOJICTBEHHbIE BOIIPOCHL.

IToHOCTBIO IIEpeOCMBICTIEHA U Tiepe3anyeHa muHeitka usgenuit Home. CyTb HOBOIT KOHIIETINM B
TOM, ‘IT06I)I HPBJIHOH(I/ITI) HOKYHaTCH}O KOMIIZIEKCHbBIE I/IHTepbepr B €IVTHOM CTUJIC, OT/IMYNTEIbHBIMUI
qepTaMm KOTOpOI‘O CTAaHOBATCA pOCKOI]_[b, KOCMOIIO/IMTUYHOCTD U aKTya}IbHOCTb.

OTKprTI/Ie MOHO6P€H}IOBI)IX CaJIOHOB B HOHJIOHe u [oHKOHTe.

B KadecTBe SKCKIIIO3VBHOI BUTPUMHBI IIst cBoux Kojiekupit Oasis BbIOMpaeT U3BECTHBII
JCTOPUYECKUIT KHIDKHBI MarasuH Libreria Bocca B ramnepen Vittorio Emanuele II B Munawe.
Takum 06pazoM o6 beaMHMIICD [iBe Chepbl UTATbAHCKOTO IIPEBOCXOACTBA: KYIbTYpa U AU3AITH.
Lenb Takoro BbIOOpa 3aK/IIOYAIACH B TIOUCKE HAVTYUIIEro MecTa i [oKasa LIMPOKOIT My6/iKe
HeoOBIYHbIX IIPEMETOB MHTEPbEpa.

Oasis mpasjgHyeT OTKpbITIE HOBOTO LIOY-pyMa C POCKOIIHBIMY BaHHBIMM KOMHATaMM B CaMOM
neHTpe Mummana.

Ha BbicTaBke «Mumanckmit MeGenbHbIil camon» Oasis IpecTaB/AeT MepBblil BBITYCK XypHaIa
Oasis World, rne pacckasbiBaet o ¢umocouyt KOMIIaHMY Ha MYPOBBIX PhIHKaX.

Bpenp Oasis cTaHOBUTCSA TIOMYAPHBIM Ha KUTACKOM PBIHKE, T7ie TAK)Ke OTKPBIBAETCS ellje OfiYH
POCKOLIHBIIT IIOY-pyM B 0XX1B/IeHHOM ropogie Illanxae.

Oasis - 310 ceMeltHblIT 6U3HEC, UCTOPUS KOTOPOTO HACYNTHIBAET GO/Iee CTa JIET Vi UbM IIPUHIIAIIBL
3UDKAYTCA Ha CMETIOCTH, TPAUIIAX M CUIe TUIHOCTH.

B Hacrosee Bpems kommanus Oasis IPUCYTCTBYeT Ha pbIHKax 6oree 25 CTpaH, Cpeyt KOTOPBIX
OCHOBHbIMM siBsAOTCS: Poccust, Ykpamna, Kurait, Benukobpuranus, Tepmanus, Ppanims,
IIetapus, benbrus, upua u Coepunennsie lltaTel AMepuxim.

[optdonmo npopykumy kommannyu Oasis BKIOYAET B ce6s1 MIMPOKMIT BBIOOP KOMITEKLuit Meben
ana pomamrsero nHTepbepa HOME, Bannbix komHar BATHROOM, a Takxke fis moppaspeneHns
CONTRACT, npegHa3Hau4eHHOTO /I OCYILIECTBICHNA IIPOEKTOB, CBA3AHHBIX C COOPYXXEHIEM
SKVJIBIX ¥ 0OLIEeCTBEHHbIX 3[aHMIL.






