LUTETIA

LUXURY COLLECTION

THE TASTE OF
THE 1930S WITH
A TOUCH OF
ORIGINALITY

Lutetia was the name the Romans gave to Paris: the true capital of Art Déco
- and this is the style behind the inspiration for this Luxury Bathroom line.
The references to the Déco artistic movement are all the more evident in
the details of the handles, the feet, the clear-cut lines and the sophisticated
lacquered effects. Mirrors and lamps - coordinated with the vanity units
and cabinets - are created to evoke the typical atmosphere of the Twenties.
Strong, high-impact “chiaroscuro” shades highlight the strict geometry
and the details of the furniture; these elements only reinforce the appeal of
pieces which are already elegantly balanced.

Lutetia — 970 MM, faHHOE ApeBHUMU puM/siHamu [lapuxy, HacTosIeN
cronuie ApT-€KO, CTUISA, KOTOPHIM BJOXHOBJIEHA 9T KOJJIEKI[MS
Mebenu [ BaHHOM.

Vrpbl  HaChIEHHBIX U  PENIUTENbHBIX CBETOTEHEN  CIOCOOHBI
HNOAYEPKHYTh CTpPOTMe TreoMeTpudeckrme ¢GOpMbl ¥ BKYC [eTanei
HpefCTaBIeHHON Mebenn; BeIMKOIeITHbIEe 9/IEMEHThI CIIOCOOHBI CIe/IaTh
emre 6osee IIEHNTEBHBIM TO, YTO y)K€ OTAMYAETCS ETAaHTHOCTHIO I

FapMOHMYHOCTDIO.
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A rich and . -
beautifully r
executed creativily
i many possible
imterpretations
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LUTETIA,
[CONIC DESIGN

10 capture your imagination,
to match your expectation

LUTETIA COLLECTION LUXURY | BATHROOM




LUTETIA COLLECTION

LUXURY | BATHROOM

FINE DETAILS &

EXQUISITE CRAFTSMANSHIP

Between mspiration and knowledge
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Voluptuous shapes inspired by the classic era
characterise the gloss resin sink, whose lines
echo the cabinet-inspired base. Available as a
console or with double drawers, customers can
choose between single and twin basin versions.
Last but not least, the many shades of lacquer -
from vivid to pastel hues - allow for maximum
customisation.

The Lutetia® style is equally reflected in the
elegant and sophisticated details namely the
refined handles, feet and profiles in a choice of
bronze, chrome or gold metal finish.

LUTETIA COLLECTION

BraroponHble (JOpMbI HNPKCYIM  YMBIBA/IbHUKY,
COETAHHOMY U3  CUHTETUYECKMX CMONT  C
IJLIHLEBOM  OTHEIKONM, OT/IMYUTE/IbHON YepToit
KOTOPOTO ABJIAIOTCA  JIEKOPATUBHbBIE 3/IEMEHTbI
B HeoKIaccmueckoM pyxe. OOummpHas TymOa,
HIpeIOKEHHAA B Ka4eCTBE KOHCOIV VJIVI OCHOBAHMA
C AVIKaMU, IIpeCTaB/IeHa B OOVIHOYHOM BapyaHTe
VI C JBOVIHBIM YMBIBATIbHMKOM.

MHorouncieHHbIe TOHA KpallleHHbIX
HIOBEPXHOCTENL, OT CaMbIX SIPKVX [0 60/1ee HEKHBIX,
MO3BOJIAIOT IIEPCOHANM3MPOBATh MOJENIb, JXe B
Bere.
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MODULARITY

Console or Vanity Unit versions

LUTETIA COLLECTION

Console

Countertop Washbasins

93/115/137
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Vaniy Unit

Countertop Washbasins

93/115/137
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There is only one area of Italy where the air can blow in from foreign lands, that place is Friuli. And along with
that wind comes history, style and certain ways of thinking.

Itis here that the story of Oasis began, the result of a refined and eclectic merging of different cultures, civilisations,
languages and cuisines often referred to around the world as “Italian style’.

Floriano Quaia opens his first carpentry workshop: a small studio where furniture is made with the aim of lasting
a lifetime.

Bernardo Quaia, son of Floriano, sets down the foundations of a company where the first pieces of decorative
furniture would later be developed.

Francesco, Bernardo’s son, builds a factory and creates - using his surname - an actual brand. Together with his
brother Floriano, he sets up Arredamenti Quaia.

Arredamenti Quaia participates in the Salone del Mobile, Milan for the very first time. The accompanying burst
of innovation marks a turning point for the company which sets its sights on ever broader horizons.

During the flurry of the Eighties, Francesco Quaia establishes the Oasis brand, branching out into the production
of bathroom furniture which thereafter becomes part of the company offer.

At the turn of the Millennium, an impetus of change, of fresh new ideas, sweeps through the company in the
form of the next generation, Francesco’s three children: Francesca, Federica and Lorenzo.

The eldest, Francesca, is the first to work alongside her father in the business and, as assuming responsibility for
the commercial direction of the company, is pivotal in steering it along the road to internationalisation.

2005 sees the setting up of the first international base for the company, in the city of Moscow. Warm and
harmonious Italian spirit meets the essence of regal Russia and the two succeed in winning one another over.

Second daughter Federica, having specialised in the worldwide branding of luxury goods, takes over all aspects
of image and communication within the company, thus assuming marketing and artistic control.

Third-born Lorenzo completes the transition to the fourth generation. Specialising in project research and
development as well as highly technical products, he becomes head of the technical production division.

The Home line is completely revised and relaunched with the aim of offering, under the Oasis label, a complete
and coordinated luxury interiors package inspired by the language of cosmopolitan and contemporary style.

2013 sees monobrand flagship showrooms opening in both London and Hong Kong.

Oasis selects the historical and very famous Libreria Bocca in Galleria Vittorio Emanuele II in Milan, as the
exclusive location to display items from its collections, resulting in a coming together of two areas of Italian
supremacy: culture and style.

The principal aim of the company was to locate the best environment in which to showcase to the general public
their perhaps less conventional furniture items.

Oasis celebrates the opening of a new showroom, focused on luxury bathrooms and located in the heart of Milan.

During Salone del Mobile 2018, Oasis introduces the first issue of “Oasis World, a publication that explores the
company’s iconic look and philosophy in the world markets.

At the same time, the Oasis brand is expanding its presence in the Chinese market with the opening of another
luxurious showroom in the vibrant city of Shanghai.

The company is a century-old family business characterised by courage, tradition and a strong identity.

It has market presence in more than 25 countries, the main ones being: Russia, China, Ukraine, the United
Kingdom, Germany, France, Switzerland, Belgium, India and the United States.

The Oasis production portfolio includes a wide range of furniture collections for the Home, the Bathroom and
the Contract industry for the construction of projects for both residential and professional purposes.

Ecnmu BeTpy-uyKe3eMUy B3fgyMaeTcss IONAcTh B JTa/mmio, TO y HEr0 eCTb TONbKO OfMH
eMMHCTBEHHBIT Iy Th - Yepe3 Ppuymit, 06/mactb Ha ceBepo-BocToke Vramit. Co BceX OCTaIbHBIX
CTOPOH IIyTh IIePeKPBIT AJIBIIAMIL, OHJI C/IVIIKOM BBICOKY, ¥ MICTPAJIIO VI CeBepHOIT Gope depe3
HUX He Tlepe6paThes.

UYepes 9T CBOeOOpasHBle BOPOTa, KOTOpble BCETfa OTKPHITHI, INPOHMKamM B Vlrtamuio,
IIepeMeLIVBsICh, He TOJIBKO BO3LYIIHbIE IIOTOKM, HO M MICTOPIYECKIte COOBITVLS, CTVIN, MAEH.
VIMeHHO 3mech Hadamach ycropus Kommarmm Oasis, CTaBIUefl pe3yIbTaToM WM3BICKAHHOTO
M 9KIEKTUYHOTO CVISHVSI PA3/MYHBIX KYABTYp, LMBMIM3ALNIL, SI3BIKOB M KyXOHb, 4acToO
Ha3bIBaEMOTO BO BCEM MUpe “UTAIbAHCKUM CTI/IEM .

®rnoprano Kyana OTKpbIBaeT CBOIO IEPBYI0 CTOLIPHYIO MAaCTEPCKYI0: HEOOMbLIYIO CTYAMIO, ITie
Henamyt Mebertb, KOTOpast JO/DKHA ObI/Ia CIy>KUTDb BCIO SKU3HD.

Beprappio Kyana, coii ®opnaHo, CTOUT y MCTOKOB 3aPOXKAEHIS KOMIIAHWM, Tfje BIIOCIECTBII
OynyT paspaboraHsl nepBble 00pasLibl AEKOPATUBHOI MeOerit.

Dpanyecko, cbiH bepHapio, CTPOUT 3aBOJ M1 CO37IaeT — IIOf CBOElT paMuIiel — MOfIMHHbII OpeHp.
Bumecre co cBoum 6parom Onopuano oH ocHOBbIBaeT koMmanuio Arredamenti Quaia.

Arredamenti Quaia BrepBble mpuHMMaeT y4acTie B MeOenbHOI BbicTaBke Salone del Mobile B
Munare. COpOBOXK/IAIOLNIT BBICTABKY B3PBIB MHHOBALVI CTAHOBUTCS IIOBOPOTHBIM ITYHKTOM
IUTSL KOMITAHII, KOTOPAsi CTABUT CBOEIT LE/bI0 PACIIMPSTH TOPUBOHTEL

Bo Bpems 6ypHbIx BochbMupecaTbix Ppandecko Kyana ocHoBbiBaeT Toprosyto Mapky Oasis, 1oz
KOTOpOIf Ha4JMHAET MPOM3BOAUTH MeOeb I BAHHBIX KOMHAT, KOTOPAsk BIIOCTEACTBUM CTAHET
OCHOBHBIM HaIpaB/IeHNeM POU3BOJICTBA KOMIIAHMIL.

Ha py6esxe ThICAYNETII CTYMYIOM [/l BE/IMKIX M3MEHEHMI I CBEKIIX Mieil CTAHOBUTCS PYIXOJ,
B KOMIIAHMIO CIIE[YIOLIEro MOKoneHusA ceMeiicTsa Kyama, a mmenHo Tpex pereit Ppanyecko:
®panuecky, Gefepuxn u Jlopenrio.

Crapiuast 1oub Ppanyecka IepBoit HaunmHaeT paboratb 60K 0 60K ¢ 0TIIOM. BCKOpe K Helt mepexoaut
PYKOBOJICTBO KOMMEPYECKOII CTOPOHON [IeATENTbHOCTI KOMITAaHIM.

ITox pykoBopcTBoM @PpaHdYeckym HadaT IIPOLECC PAsBUTHUA BHEIIHUX PHIHKOB KOMIIAHMU C
oTKpbITHeM odyca B Mockse. TerioTa ¥ rapMOHMYHOCTb MTAJIbSHCKOM AYLIM 3aBOEBBIBAET
cepylie apcTBeHHoIT Poccym.

Mnaguast gous Defeprka, KOTOpast MPHOOPena K TOMY BPeMEHH OIBIT PabOTHI C M3BECTHBIMI
MEXAYHAPONHBIMY MapKaMyl [IPeMIyM-K/Iacca, GepeT B CBOM PYKM BCe TO, YTO OTHOCUTCA K
MMIDKY KOMIIQHUY M KOMMYHUKALIVSIM, BBIIONHSA QYHKLMK apT-AUPEKTOPA U [UPEKTOpa IO
MapKeTVHTY.

C mpuxozom B xoMmanuio JlopeHrio, mnapmero 6para ®@pandeckn u Defepuxy, nepenada Aen
4eTBEPTOMY IIOKO/IeHIo cemelicTBa Kyana momHocTbo 3aBepieHa. Ero crenmanmsanms — Hay4Ho-
VICCTIEIOBATENbCKAS Pa3pabOTKa IPOEKTOB 1 BHICOKOTEXHOJIOTMYHBIX VM3JE/NIL, B KOMIAHMM OH
KypUpYeT TeXHIYeCKIe U IIPOMU3BOJICTBEHHbIE BOIIPOCHL.

IToHOCTBIO IIEpeOCMBICTIEHA U Tiepe3anyeHa muHeitka usgenuit Home. CyTb HOBOIT KOHIIETINM B
TOM, ‘IT06I)I HPBJIHOH(I/ITI) HOKYHaTCH}O KOMIIZIEKCHbBIE I/IHTepbepr B €IVTHOM CTUJIC, OT/IMYNTEIbHBIMUI
qepTaMm KOTOpOI‘O CTAaHOBATCA pOCKOI]_[b, KOCMOIIO/IMTUYHOCTD U aKTya}IbHOCTb.

OTKprTI/Ie MOHO6P€H}IOBI)IX CaJIOHOB B HOHHOHG u [oHKOHTe.

B KadecTBe SKCKIIIO3VBHOI BUTPUMHBI IIst cBoux Kojiekupit Oasis BbIOMpaeT U3BECTHBII
JCTOPUYECKUIT KHIDKHBI MarasuH Libreria Bocca B ramnepen Vittorio Emanuele II B Munawe.
Takum 06pazoM o6 beaMHMIICD [iBe Chepbl UTATbAHCKOTO IIPEBOCXOACTBA: KYIbTYpa U AU3AITH.
Lenb Takoro BbIOOpa 3aK/IIOYAIACH B TIOUCKE HAVTYUIIEro MecTa i [oKasa LIMPOKOIT My6/iKe
HeoOBIYHbIX IIPEMETOB MHTEPbEpa.

Oasis mpasjgHyeT OTKpbITIE HOBOTO LIOY-pyMa C POCKOIIHBIMY BaHHBIMM KOMHATaMM B CaMOM
neHTpe Mummana.

Ha BbicTaBke «Mumanckmit MeGenbHbIil camon» Oasis IpecTaB/AeT MepBblil BBITYCK XypHaIa
Oasis World, rne pacckasbiBaet o ¢umocouyt KOMIIaHMY Ha MYPOBBIX PhIHKaX.

Bpenp Oasis cTaHOBUTCSA TIOMYAPHBIM Ha KUTACKOM PBIHKE, T7ie TAK)Ke OTKPBIBAETCS ellje OfiYH
POCKOLIHBIIT IIOY-pyM B 0XX1B/IeHHOM ropogie Illanxae.

Oasis - 310 ceMeltHblIT 6U3HEC, UCTOPUS KOTOPOTO HACYNTHIBAET GO/Iee CTa JIET Vi UbM IIPUHIIAIIBL
3UDKAYTCA Ha CMETIOCTH, TPAUIIAX M CUIe TUIHOCTH.

B Hacrosee Bpems kommanus Oasis IPUCYTCTBYeT Ha pbIHKax 6oree 25 CTpaH, Cpeyt KOTOPBIX
OCHOBHbIMM siBsAOTCS: Poccust, Ykpamna, Kurait, Benukobpuranus, Tepmanus, Ppanims,
IIetapus, benbrus, upua u Coepunennsie lltaTel AMepuxim.

[optdonmo npopykumy kommannyu Oasis BKIOYAET B ce6s1 MIMPOKMIT BBIOOP KOMITEKLuit Meben
ana pomamrsero nHTepbepa HOME, Bannbix komHar BATHROOM, a Takxke fis moppaspeneHns
CONTRACT, npegHa3Hau4eHHOTO /I OCYILIECTBICHNA IIPOEKTOB, CBA3AHHBIX C COOPYXXEHIEM
SKVJIBIX ¥ 0OLIEeCTBEHHbIX 3[aHMIL.




